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2 Introduction
1.1 Factors influencing the consumer’s demand for Lecture.
3 Group work.
tourism Case study.
2 Have a knowledge of the factors influencing the Lecture.
3 buyer decision process in tourism Group work.
4 p Case study.
2 1.2 Anunderstanding of the theory of motivation Lecture.
43 1.3 How to study consumer behaviour? Group work.
Case study.
2 Lecture.
4 Overview of tourism Group work. Quizl
Case study.
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2 2.1 Relationship of psychographics of tourists with Lecture.
5 specific forms of tourism Group work.
Case study.
2 2.2 Basic understanding of the key models that Lecture.
6 explain the decision-making process Group work.
Case study.
P Lecture.
7 2.3 Consumer decision-making framework Group work.
Case study.
2 [ 2.4 Elements of tourist consumer decision Lecture. ,
8 . o , Group work. Quiz2
2.5 An activities-based model of destination choice Case study.
2 3.1 Focusing on tourist behaviour in the different Lecture.
9 sectors of tourism Group work.
Case study.
2 | 3.2 Identification of various factors Lecture.
10 Group work.
Case study.
2 3.3 Examine a number of characteristics of the Lecture.
11 market and individual purchase decisions with | Group work.
respect to seasonality Case study.
2 3.4 Purchasing frequenc Lecture.
12 8 ireq Y . Group work.
3.5Methods of market segmentation Case study.
2 4.1 The price paid and methods of bookin Lecture.
13 P P £ Group work.
Case study.
2 Lecture.
14 4.2 Segmentation of the market in different sectors Group work.
Case study.
2 4.3 Mass-market and Special tourist operators
4.4 Comparison of consumer behaviour between Lecture.
15 Group work.
business and leisure tourists Case study.
16 Presentation
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1 60% final exam
X1 10% Attendance and Class Participation
X2 10% Mid Term
X3 20% Project and Presentation
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